


Hello

The following brand style guide was created to
ensure the integrity and consistency of our brand
and brand communication while creating a clear and
solid understanding of all the brand’s elements.

Our style guide introduces the core basic brand elements
that form the foundations upon which our entire brand is
built. It explains our new brand marque, colours, typography
and imagery; and how they come together in harmony.

Please ensure that you understand and use
this brand style guide in order to apply our
applications correctly and consistently.
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Navigation Guide

To get the most out of this document,
an overview of a typical page's
content is shown on the left. This
quick summary will help you navigate
through these guidelines.

The framed areas refer to the
interactive elements as well as
the main page elements.

Chapter name and number
Section name and number

Page name and number
Information and specifications
Artwork preview

Back and next navigation buttons
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2.0 The Identity Elements
21 Brand Marque Our English brand marque is available in four colour variations: full colour, reverse
colour, white and black colour. The English brand marque should be used on all the Nupco
21.3  English Marque communications targeting our English speaking audience. Nupco brand communication
like advertising, marketing, customer and employee communications. All the versions
of the brand marque are available in the artwork supplied with these guidelines.
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Section One

Strategic Framework
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1.0 Strategic Framework

Delivering for a healthier
soclety — providing the right
oroducts and services, at the
right place, at the right time
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1.0 Strategic Framework

1.2 Brand Mission

..oy providing customer-centric,
Innovative and reliable healthcare
supply chain solutions through
cutting-edge technology, data-oriven
insights, and operational excellence
to enhance and secure health quality,
affordability and accessibility, and
to contribute to economic growth
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‘nupconeers’

Action Orientated Achievers
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1.0

Strategic Framework

1.4

Our Values

Value

lmperatives

Exoperience

Customer-centric

Put yourselfin the
client’s shoes

Clients feel:

¢ Heard and understood

¢ A sense of shared objectives/goals
¢ Reassured and confident

Collaborative

Ask for help and be
helpful to others

Clients recognize:
Our one team attitude reducing soils, providing
consistency in communication and experience

Agile

Move quickly, be flexible
and highly adaptable

Clients receive:

* Responsive attention

¢ Fast turn-around times

¢ Ease and composure in managing changes

Accountable

Take responsibilities for actions
and decisions; be honest and
transparent in communication

Clients see:
¢ Clear, straight-forward updates and explanations
* Reliability, dependability and trust-worthiness

Resilient

Things don't always go as we plan,
stay optimistic and persistent,
every problem has a solution

Clients get:
¢ Innovative solutions ¢ A determined
partner ¢ Solution driven care

Efficient

Content

Focus your energy on what
makes the most impact

Clients observe:

¢ Organized and simpler processes
¢ Productivity driven

¢ Cost efficiencies

nupco Brand Identity Principles, Guidance and Applications. February 2024



1.0 Strategic Framework

1.5 Brand Pillars

Right Product +

.

Ensuring the right
products requires
certainty in the ability
to understand ano
predict demand,
know what is needed
and to estimate
any interruption or
change in supply.

.

* Demand planning
* Effective product sourcing

Content

Right Place
'

Ensuring the right
products whenever
they are needed is
about preparedness
for whatever may
come; ensuring the
training to adapt
and the flexibility
to react quickly.

.

* Improve availability
* Easy access

Right Time
'

Ensuring the
right products
reach the hands
of those who
need them is
about logistical
smoothness and

absolute reliability.

.

* Reduce time
* Reduce waste

nupco Brand Identity Principles, Guidance and Applications. February 2024

Right Price
'

Ensuring the
right price comes
from leveraging
the strength of
relationships and
the benefts of
economies of scale
as well as the art
of negotiation.

.

* Improve cost saving
* Reduce payment cycle



Section Two

The Identity Elements
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2.0 The Identity Elements

1/2 X

2.1 nupco Brand Marque

The nupco brand marque is designed to
epitomise our brand values and essence,

it is one of the most valuable assets of our
company. It provides the legal trademark and
represents our service quality assurance.
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2.0 The Identity Elements

2.1 nupco Brand Marque

211 Overview

nupco English brand marque, variations and clear space

Q Q Q
nupcokJ nupcou nupco"J

Full colour Reverse colour White Black Clear space

nupco Arabic brand marque, variations and clear space
5 N

0
gy ocugs  “oaigs

Full colour Reverse colour White Black Clear space

nupco Dual language brand marque, variations and clear space

A
: S :
NUPCOo NUPCo

Full colour Reverse colour White Black Clear space
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2.0 The Identity Elements

241 nupco Brand Marque Our brand marque is an important and unique asset. It's the one thing which singularly
identifies us. It's important that we apply our brand marque whenever we use it. Our brand

21.2  nupco Brand Marque marque and the following principles for application must be respected, whether it is used
alone to identify something as ours, or used as our signature in communications.

NUPCO

nupco Brand Identity Principles, Guidance and Applications. February 2024
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2.0 The Identity Elements

21 nupco Brand Marque Our English brand marque is available in four colour variations: full colour, reverse colour, white and black colour.
) The English brand marque should be used on all the nupco communications targeting our English speaking
2.3 English Marque audience. nupco brand communication like advertising, marketing, customer and employee communications.

All the versions of the brand marque are available in the artwork supplied with these guidelines.

NUPCO

Full colour Reverse colour

Minimum Size

(E) Print: 20 mm

uped| B NUPCO NUPCO

White Black
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2.0 The Identity Elements

21 nupco Brand Marque The clear space area is the exclusion zone around our brand marque. It is this safe area that
maintains our logo visibility and separates it from other elements. No other piece of art or layout
21.4 English Marque Clear Space edge should come within this area. The clear space helps maintain the impact and integrity of our

brand marque and ensures consistent, high-quality results. When possible, additional clear space is
preferred. The clear space is measured using the height of the icon in the nupco brand marque.

172X

nUPCOo NnUPCo

Clear Space

1/2 X
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2.0 The Identity Elements

21 nupco Brand Marque Our Arabic brand marque is available in four colour variations: full colour, reverse colour, white and black colour.
) The Arabic brand marque should be used on all the nupco communications targeting our Arabic speaking
21.5  Arabic Marque audience. nupco brand communication like advertising, marketing, customer and employee communications.

All the versions of the brand marque are available in the artwork supplied with these guidelines.

Full colour Reverse colour

Minimum Size

(EJ Print: 20 mm
95_, 93 Digital: 60 pixels

White Black
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2.0 The Identity Elements

21 nupco Brand Marque The clear space area is the exclusion zone around our brand marque. It is this safe area that
maintains our logo visibility and separates it from other elements. No other piece of art or layout
21.6  Arabic Marque Clear Space edge should come within this area. The clear space helps maintain the impact and integrity of our

brand marque and ensures consistent, high-quality results. When possible, additional clear space is
preferred. The clear space is measured using the height of the icon in the nupco brand marque.

1/2 X

) Q49

Clear Space

1/2X
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2.0 The Identity Elements

2.1 nupco Brand Marque

2.1.7 Dual Language Marque

990
NUPCOo

Full colour

Minimum Size

Print: 20 mm

O
95_; QU  Digtal: 60 pixels
NUPCo

Content

Our dual language brand marque is available in four colour variations: full colour, reverse
colour, white and black colour. The dual language brand marque should be used on all the
NUPCO communications targeting our audience in general. nupco brand communication
like advertising, marketing, customer and employee communications. All the versions of
the brand marque are available in the artwork supplied with these guidelines.

QUG
NUPCo

Reverse colour

0905 TV
NUPCO NUPCO

White Black
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2.0

21

1/2 X

The Identity Elements

nupco Brand Marque

Dual Language Marque
Clear Space

Content

029

NUPCO

The clear space area is the exclusion zone around our brand marque. It is this safe area that
maintains our logo visibility and separates it from other elements. No other piece of art or layout
edge should come within this area. The clear space helps maintain the impact and integrity of our
brand marque and ensures consistent, high-quality results. When possible, additional clear space is
preferred. The clear space is measured using the height of the icon in the nupco brand marque.

172X

09,0

NUPCO

Clear Space
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2.0 The Identity Elements

21 nupco Brand Marque

21.9 Constraints

X
Q
nupco'LJ

Do not change the typography of
the nupco brand marque or apply
any other typographic treatments

X
Q
nupco'LJ

Do not change the colour of
the nupco brand marque.

Content

We must always ensure that we follow the nupco brand guidelines consistently as even
small deviations can dilute the impact of our brand. Do not attempt to recreate or alter the
brand marque in any way. Here are some examples of possible violations. Digital artwork
for all brand marques can be found in the artwork supplied with these guidelines.

X
Q
nupcoLJ

Do not change the ratio of the
nupco brand marque dimensions.
The relation of the width and height
should be preserved at all time.

Do not use the nupco brand marque
on dark background. Always
maintain enough contrast.

U,
nupco

Do not change the nupco brand
marque lockup, this applies

to all the elements which are
part of the brand marque.

Do not use the nupco brand
marque on busy images.

X
Q
nupcoo

Do not apply any visual effect to
nupco brand marque, like drop
shadow, embossing or glow.

Do not use the nupco brand marque
on off-brand colours. Only use
the approved brand colours.
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2.0 The Identity Elements

21 nupco Brand Marque

2110 Constraints

X Q
nupcokJ

Department

Do not include any department or
section name to the main logo

Content

We must always ensure that we follow the nupco brand guidelines consistently as even
small deviations can dilute the impact of our brand. Do not attempt to recreate or alter the
brand marque in any way. Here are some examples of possible violations. Digital artwork
for all brand marques can be found in the artwork supplied with these guidelines.

X Q X Q o
name NUPCO wasfaty

Service
Do not write any name Do not include any service or Do not include any service or
instead of nupco product to the main logo product to the main logo
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2.0 The Identity Elements

21 nupco Brand Marque

2111 Internal Services & Systems
Logos Approach

Q Q
nupcokJ ")95,;9;:

Documentation . , .
Management il ol ki
System(Nafith) (2ai)aylayl

To create a logo for a new system or a new service, it is necessary to communicate
with the Department of Corporate Commmunication and Marketing
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2.0 The Identity Elements

2.2 nupco Brand Architecture o CO

nupco’s portfolio of brands are critical in et,p|a.C2-- ‘
enabling nupco to deliver on its purpose.
They are important ‘proof points’.

Therefore our brand architecture strategy
ensures that they are strongly associated with
NUPCO so that they help build nupco's reputation.




2.0

2.2

2.21

The Identity Elements

nupco Brand Architecture

Overview

nupco is a predominately a
monolithic brand. It provides many
services and solutions, however we
do not brand these services, they
are from nupco. This allows nupco
to create a greater ecosystem, cross
sell its services and bundle them to
create stronger value propositions.

In a few cases where the proposition
is so unique and the target audience
so different, we can create either a
sub-brand like Wasfaty or a branded
service like nupco Marketplace to
improve nupco’s ability to build
brand relevance within that sector
or amongst a particular audience.

In all cases though nupco
plays the driver role.

Content

NnUPCOo

Master Brand

Sub-Brands

&

nuUpco

marketplace

Q,

wasfaty
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2.0

2.2

2.2.2

The Identity Elements

nupco Brand Architecture

Deciding on the
Right Approach

This decision tree will help guide

which strategy should be considered

when deciding on if a new nupco
proposition should be branded or
not and if so should it be a brand
service or master driven sub-brand.

Please note that nupco is a
monolithic brand and only in
extreme cases do we consider
developing either a branded
service or sub-brand.

This is just a guide to help
inform your thinking process.

Content

Is the proposition
integral to nupco'’s
core proposition

Does the proposition
appeal to nupco’s
existing client base

Is it a completely
new proposition?

Canit use nupco’s
existing communication
channels?

Does the proposition
need its own identity
and attributes to
Qain traction ?

Does the proposition
have the needed
budget to invest in
brand building?

nupco Brand Architecture Decision Tree

nupco Brand
Solution

Yes ——— >

Yes

Yes —— >

No

Q
nupcoLJ

nupco Branded
Service

nupco Endoresd
Sub-Brand

nupco Master
Driven Sub-Brand

Q
. nupcokJ

marketplace

Q

» wasfaty

cure

by nupco

\

\/

‘Y inupco
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2.3 Colours

Colour is a very important element and
a key identifier for our brand. In the
fFollowing pages we'll see how defined
colours contribute to creating an easily
recognisable and distinctive identity.

Content
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2.0

2.3

2.31

The Identity Elements

Colours

Overview

nupco Signature Colours

Our primary signature brand
colours are the key identifiers
for nupco, and are used in our
brand marque. They should be
used in all communications.

nupco Accent Colours

Our accent brand colours provide
richness and variety when we

need to use additional colours.
They can help identify information,
create additional colours for
imagery and environmental
designs. They must be used as a
secondary choice and in conjunction
with our primary colours.

nupco Sub-Brands Colour

Beside the use of nupco’s signature
dark blue, both nupco’s Sub-
Brands (nupco Marketplace and
Wasfaty) are differentiated by
using unique colours to them.

White

White is integral to our identity
system. It is practical and neutral,
bringing balance, clarity and
simplicity to our colourful brand.

Content

nupco Dark Blue

NnUPCO nupco Red
Signature
Colours nupco Orange
nupco Gradient
nupco Maroon
nupco Purple
NUPCO nupco Blue
Accent
Colours
nupco Dark Blue
Marketplace Marketplace Blue

Brand Colours
Marketplace Green

Marketplace Gradient

nupco Dark Blue

Wasfa ty Wasfaty Aqua
Brand
Colours Wasfaty Purple

Wasfaty Gradient
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2.0

2.3

2.3.2

The Identity Elements

Colours

nupco Signature Colours

Our signature colours are a key
element of our visual system.
They differentiate us visually
among our competitors and make
our communication unique.

The technical information in

this section is very specific and
needs to be followed carefully.

1. For three colour or less offset

printing use the Pantone values.

2. For four colour offset printing
use the CMYK values.

3. For digital communication
use RGB or HTML values.

Content

nupco Dark Blue

Pantone 280 C

CMYK 100 91 40 43

RGB 28 35 70
HTML 1C2346

nupco Red

Pantone 1795 C

CMYK 0 98 100 O

RGB 227 21 28
HTML E3151C

nupco Orange

Pantone 152 C

CMYK 7 65 100 1

RGB 224 110 14
HTML EO6EOE
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2.0 The Identity Elements

2.3 Colours

2.3.3 nupco Signature Gradient

Our signature red and orange

cqlour:s are used to create a gradient ﬂUpCO Signa tU re G radient
mix that Is unique to Nnupco. . D
A Using solid colours

The nupco signature gradient is
used to colour the Lozenge graphic
and other graphic elements in
Nupco visual identity system.

For different purposes, the signature yaN <> PaN
gradient can be formed in two ways: )

nupco Red CEtelElElR: nupco Orange
- Using solid colours. 100% Opacity 100% Opacity
- Using solid colours with transparency

(mainly to overlay images.

The technical information in this
section is very specific and needs
to be followed carefully.

nupco Red nupco Orange
1. For four colour offset printing 100% Opacity Gradient at 50% 75% Opacity

use the CMYK values.

2. For digital communication
use RGB or HTML values.

Never use Pantone values to
create gradient colours, as it will
create inconsistent result.

nupco Signature Gradient

using solid colours with transparency
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2.0

2.3

2.34

The Identity Elements

Colours

nupco Accent Colours

Qur accent colours provide richness
and variety when we need to

use additional colours. They can
help identify information, create
additional colours for imagery

and environmental designs.

They must be used as a secondary
choice and in conjunction with
our signature colours.

The technical information in

this section is very specific and
needs to be followed carefully.

1. For three colour or less offset
printing use the Pantone values.

2. For four colour offset printing
use the CMYK values.

3. For digital communication
use RGB or HTML values.

Content

Pantone 7637 CP

CMYK 28 100 74 21

RGB 157 11 53
HTML 902333

Nupco Light Blue

Pantone 2382 CP

CMYK 78 26 6 O

RGB 0 151 202
HTML 0097ca

Pantone 4083 CP

CMYK 50 67 0 O

RGB 151 102 202
HTML 9766ca

Pantone 2303 CP

CMYK 46 0 100 O

RGB 152 203 51
HTML 98cb33

Nupco Gray

Pantone Cool Gray 9 CP

CMYK 49 40 40 4

RGB 137 137 137
HTML 898989
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2.0

2.3

2.3.5

The Identity Elements

Colours a. Signature dark blue and gradient

nupco Colour Balance

Dark blue Gradient

(o)
The colour balance and proportion 80 /0 20%

across all nupco communications
is important in order to maintain
a consistent visual look and feel.

The percentage examples on
this page illustrate how the
colours may be used in different
situations and applications:

b. White, signature dark blue and gradient

a. Signature dark blue and gradient
b. White, signature dark

blue and gradient White Dark blue Gradient
c. Image, signature dark

blue, signature gradient 500/0 400/0 1 0%

and accent colours

Adhering to these principles will
allow us to use colour as a powerful
branding element to maintain a
consistent visual language.

c. Image, signature dark blue, signature gradient and accent colours

Image \\\ Dark blue Gradient
|

60% - 20% 10%

&
(
R
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2.0

2.3

2.3.6

The Identity Elements

Colours

Marketplace Colours

Our Marketplace Sub-brand colours
are selected to differentiate the
Marketplace communication.

The technical information in

this section is very specific and
needs to be followed carefully.

1. For three colour or less offset
printing use the Pantone values.

2. For four colour offset printing
use the CMYK values.

3. For digital communication
use RGB or HTML values.

Content

nupco Dark Blue

Pantone 280 C

CMYK 100 91 40 43

RGB 28 35 70
HTML 1C2346

Marketplace Green

Pantone 368 C

CMYK 68 0 100 O

RGB 82 185 38
HTML 52B926

Marketplace Blue

Pantone 2925 C

CMYK 78 33 0 O

RGB 36 140 204
HTML 248CCC
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2.0

2.3

2.3.7

The Identity Elements

Colours

Marketplace Gradient

The Marketplace blue and green
colours are used to create a
gradient mix that is special to be

used in the Marketplace branding.

The technical information in
this section is very specific and
needs to be followed carefully.

1. For four colour offset printing
use the CMYK values.

2. For digital communication
use RGB or HTML values.

Never use Pantone values to
create gradient colours, as it
will create inconsistent result.

Content

Marketplace Brand Gradient

yaN

Marketplace Blue

100% Opacity

O PaN
Gradient at 50% Marketplace Green
100% Opacity

nupco Brand Identity Principles, Guidance and Applications. February 2024



2.0 The Identity Elements

2.3 Colours a. Signature dark blue and the Marketplace gradient

2.3.8 Marketplace Colour Balance

Dark blue Gradient

(o)
The colour balance and proportion 80 /0 20%

across the Marketplace
communications is important in
order to maintain a consistent
visual look and feel.

The percentage examples on
this page illustrate how the
colours may be used in different

. . . . b. White, signature dark blue and the Marketplace gradient
situations and applications:

a. Signature dark blue and the
Marketplace gradient White Dark blue Gradient

b. White, signature dark blue and
the Marketplace gradient o, (o) (o)

c. Image, signature dark blue, 50 /O 40 /O 10 /O
and the Marketplace gradient

Adhering to these principles will
allow us to use colour as a powerful
branding element to maintain a
consistent visual language.

c. Image, signature dark blue, and the Marketplace gradient

\ .
Image \ ~ Dark blue Gradient

80% i 20% 10%

g
=/
Lo

Content nupco Brand Identity Principles, Guidance and Applications. February 2024



2.0

23

2.3.9

The Identity Elements

Colours

Wasfaty Colours

Our Wasfaty Sub-brand colours
are selected to differentiate the
Wasfaty brand commmunication.

The technical information in

this section is very specific and
needs to be followed carefully.

1. For three colour or less offset

printing use the Pantone values.

2. For four colour offset printing
use the CMYK values.

3. For digital communication
use RGB or HTML values.

Content

nupco Dark Blue

Pantone 280 C

CMYK 100 91 40 43

RGB 28 35 70

HTML 1C2346

Wasfaty Purple

Pantone 267 C

CMYK 84 90 0 O

RGB 93 0 178
HTML 5D00B2
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2.0

2.3

2.3.10

The Identity Elements

Colours

Wasfaty Gradient

The Wasfaty aqua and purple
colours are used to create a
gradient mix that is special to be
used in the Wasfaty branding.

The technical information in
this section is very specific and
needs to be followed carefully.

1. For four colour offset printing
use the CMYK values.

2. For digital communication
use RGB or HTML values.

Never use Pantone values to
create gradient colours, as it
will create inconsistent result.

Content

WasfFaty Gradient

AN

Wasfaty Aqua

100% Opacity

O PaN
Gradient at 50% WaSFatg Purple
100% Opacity
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2.0 The Identity Elements

2.3 Colours a. Signature dark blue and the Wasfaty gradient

2.3.11 Wasfaty Colour Balance

Dark blue

The colour balance and proportion 800/0
across the Wasfaty commmunications
is important in order to maintain
a consistent visual look and feel.

The percentage examples on
this page illustrate how the
colours may be used in different
situations and applications:

b. White, signature dark blue and the Wasfaty gradient

a. Signature dark blue and
the Wasfaty gradient

b. White, signature dark blue White Dark blue
and the Wasfaty gradient

c. Image, signature dark blue, (o) (o)
and the Wasfaty gradient 50 /O 40 /O

Adhering to these principles will

allow us to use colour as a powerful

branding element to maintain a
consistent visual language.

c. Image, signature dark blue, and the Wasfaty gradient

Image Dark blue

80% 20%
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2.0 The Identity Elements

2.4 Typography

Typography is a powerful tool in our visual identity.

It helps create brand recognition and plays a significant
role in aligning our communications with our brand
marque. The typefaces selected to present the nupco
brand match the brand personality and culture.

They are innovative, modern, and approachable.
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2.0 The Identity Elements

ggggggggggggg

Co headline is our
English corporate
typeface. It is available
in a variety of weights.
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2.0 The Identity Elements

24 Typography . . : : Lo :
Our corporate English typeface is Co headline. This font sits in harmony with our brand marque.

2.4.2 English Typeface The rounded edges of the letters compliment our round brand marque. Its design and crafting
are complimentary to our overall aesthetics, while being clearly identifiable as our own.

Aa Bb Cc Dc Ee

abcdefghijklmnopqrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVXYZ

Co Headline Light Co Headline Regular Co Headline Bold
abcdefghijklmnopqgrstuvxyz abcdefghijklmnopqrstuvxyz abcdefghijklmnopqrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVXYZ ABCDEFGHIJKLMNOPQRSTUVXYZ ABCDEFGHIJKLMNOPQRSTUVXYZ
01234567897?/. 01234567897?!/. 0123456789?!/.
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2.0

24

2.4.3

The Identity Elements

Typography

English Typesetting

Headline

Lorem Ipsum Dolor
Sit Amet Consectetur
Adipiscing Elit

Headline with highlighted words

Lorem Ipsum Dolor
Sit Amet Consectetur
Adipiscing Elit

Content

Body copy

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nulla in odio porttitor, bibendum enim eget,
interdum elit. Duis blandit aliquet magna.

Body copy with highlighted words

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nulla in odio porttitor, bibendum
enim eget, interdum elit. Duis blandit aliquet magna.

Body copy

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nulla in odio porttitor, bibendum
enim eget, interdum elit. Duis blandit aliquet magna.
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2.0 The Identity Elements

2.4 Typography

2.4.4 Arabic Typeface Overview
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2.0 The Identity Elements

2.4 Typography

2.4.5 Arabic Typeface

J9aya

Co Headline Bold

Bediigujjaagaadaal
gg&dpddégﬁéehh
ITMEOITVAQ-/IS

Content

Our corporate Arabic typeface is also Co Headline. It uses the same features as it's
English counterpart. This font sits in harmony with our brand marque. The straight
edges of the letters compliment our round brand marque. Its design and crafting are
complimentary to our overall aesthetics, while being clearly identifiable as our own.

UAELﬂhA“yﬂJ;ﬂ

uodudu_jjaaaaauuul

Co Headline Regular

Bedigujiasgaadiagl
goayaddy@gugeghbhhb
ITMEOTVAQ-/IS

d@m&&bb@

Co Headline Light

Bwrdbgujisagaadadl
qgmdpdd@u’:é&bb
ITHEOTVAQ/IS
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2.0 The Identity Elements

2.4 Typography

2.4.6 Arabic Type Setting

Body copy

alaaiwl ellag .awsianll pgnill sBlhol pill Ao il

(08 éunlel pgnidl dlaayi (nasli duale Gloks
El.oaJ[ gl gucll glaxy (nilguiucll er.oﬂ]g,“ ol oy

Body copy with highlighted words

cllag .dudadsll gagnill 6Klaol gaidl 1ad il
S sdualell pgnil dlaayi (pAlaT dyale dlols alaniwby

.Eloall gl Jcll glay L_p.ll(:.).x,t,l.r;ll oagll gaidl cunwdy 4

Body copy

cllag .dududall gagnill 6Klsol (pill 13 il
S sdualell pgnil dlaapi (pAlaT dyale dlods alaniwlby

-Eloall ol gucll glaxy dulg.uuﬂl oagll pidl coswdy o

Content

Headline

hia gi1adill yai lad
ul ol laa o pApell
al (nico 1lg -gpé0 Jygiy
hia a1asill yai lam
Ol il lam Jo el
al (nico ug :gpé0 Jygiu
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2.0 The Identity Elements

2.4 Typography ) .
We use Tahoma for communications

2.4.7 English System Typeface when it's technically not possible to use Co
Headline, e.g. online or in PowerPoint.

Tahoma is our system Font

Aa Bb Cc Dc Ee

abcdefghijkimnopqgrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVXYZ

Tahoma Regular Tahoma Bold
abcdefghijklmnopgrstuvxyz abcdefghijkimnopqrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVXYZ ABCDEFGHIJKLMNOPQRSTUVXYZ
0123456789?!/. 01234567897?!/.
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2.0 The Identity Elements

2.4 Typography ) .
We use Tahoma for communications

2.4.8 Arabic System Typeface when it's technically not possible to use Co
Headline, e.g. online or in PowerPoint.

sowlbsdl seldall Llas 9o logal

VO UN UV )0 D C T TV U
Sqgoupddovg e bb o

Tahoma Bold Tahoma Regular
Lwueuwwisdsgeevuul XN VRS S Y X JURCROY
Sgoupdd suvwEegebb Sgoupddlegebb
YYYEZOTTVAQ.«/IS YYYZo1VAQ./IS
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2.0 The Identity Elements

2.5 The Lozenge Graphic

Our Lozenge brand graphic is an essential element in our
brands visual system. It is unique to us and communicates
the spirit and core essence of our brand. The elements

are designed to dynamically adapt to any media.

\ Golden Ration

Content

|
nupco Brand Identity Principles, Guidance and Applications. February 2024
|



2.0 The Identity Elements

2.5 The Lozenge Graphic

2.51 Overview

Communication

dummy
headline for
newspaper
advert

Content

Brand graphic Usage
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2.0 The Identity Elements

2.5 The Lozenge Graphic Our Lozenge graphic communicates being unlimited and seamless,
a concept derived from our brand strategy.

2.5.2 Creation
The diagram provided on this page is only to demonstrate how

the Lozenge graphic was geometrically created.

Always use the provided artwork with this guidelines.

The nupco
Lozenge graphic
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2.0

25

2.5.3

The Identity Elements

The Lozenge Graphic

Colouring

PANTONE 1797 C - 100%

Content

Gradient at 50%

Our Lozenge graphic uses our signature orange gradient with solid
colours to complement our unique visual identity system.

Please refer to section (2.2 colour) for more technical
details on colour values and usage.

H (o)
PANTONE 152 C - 100% PANTONE 152 C - 100% iz 2l 207 PANTONE 1797 C - 100%
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2.0 The Identity Elements

2.5 The Lozenge Graphic Also, our Lozenge graphic uses our signature orange gradient with

transparent colours to overlay images in our visual identity system.
2.5.4 Colouring and Transparency
Please refer to section (2.2 colour) for more technical
details on colour values and usage.

H Oy
PANTONE 1797 C - 100% crEelEn st

H (o)
PANTONE 152 C - 75% PANTONE 152 C - 75% iz 2l 207

PANTONE 1797 C - 100%
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2.0

25

2.5.5

The Identity Elements

The Lozenge Graphic

Variations

Content

Dark Blue

Beside the full colour Lozenge graphic, it is
available in three more colour variations:

- nupco dark blue
- nupco orange outline
- White

Please refer to section (2.2 colour) for more
technical details on colour values and usage.

White
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2.0 The Identity Elements

2.5 The Lozenge Graphic Our Lozenge graphic has variations that help us to create vibrant,
yet consistent visual identity system. They work with backgrounds
2.5.6 Usage in a specific way to establish the required balance.

The instructions presented here are the correct way to apply the Lozenge
graphic with backgrounds, and need to be followed carefully.

1. The Lozenge graphic 2. The Lozenge graphic - full 3. The Lozenge graphic 4. The Lozenge graphic - 5. The Lozenge graphic 6. The Lozenge graphic -
- full colour, used on colour with transparency, - used as an image white colour, used on nupco - outline, used on outline, used on nupco
white background. used on image background. holder, applied on white dark blue background. white background. dark blue background.

background. Also, it may
be applied on nupco
dark blue background.
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2.0 The Identity Elements

2.5 The Lozenge Graphic The Lozenge graphic can be positioned and scaled in flexible way when
applied on applications. It should inspire the design and works dynamically
2.5.7 Flexibility with headlines, copy text, images, layout elements or other graphics.

This illustration shows some of the possibilities when applying
the Lozenge graphic to the same application.

[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
]

iINREEN
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2.0 The Identity Elements

2.5 The Lozenge Graphic We must always ensure that we follow the nupco brand guidelines consistently as even
small deviations can dilute the impact of our brand. Do not attempt to recreate or alter the
2.5.8 Misuse Lozenge graphic in any way. Here are some examples of possible violations. Digital artwork

for all brand visual assets can be found in the artwork supplied with these guidelines.

S N W

Do not change the gradient Do not flip or rotate the Do not change the proportions Do not apply any visual effect to
mix properties in any way. Use Lozenge graphic. of the Lozenge graphic. the Lozenge graphic, like drop
only the approved versions. shadow, embossing or glow.

Do not change the radios of Do not apply off-brand colours. Do not change the width of the Do not change the colour of the
Lozenge graphic. Use only Only use the approved colours stoke in the Lozenge graphic stoke in the Lozenge graphic
the approved versions. for to the Lozenge graphic and outline variation. Use only outline variation. Use only

for the background. Use only the approved versions. the approved versions.

the approved versions.
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2.0 The Identity Elements

2.5 The Lozenge Graphic

2.5.9 Applications

dummy
headline for
newspaper
advert

Communication

Content

Merchandise

Environmental branding
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2.0 The Identity Elements

2.6 Panel Grid line for -

papefl
The panel grid provides a structure to
our visual appearance that is instantly —t '
recognisable as nupco. It combines
all the brand visual elements in a
step-by-step process, while allowing
mMaximum creative flexibility.
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2.0

2.6

2.61

The Identity Elements

Panel Grid

Overview

Panel grid variations

This is
dummy

headline for
newspaper
advert

Q
nupco”

This is
dummy
headline for
newspaper
advert

Q
nupcou

This is dJummy headline
for newspaper advert

Q
nupco”

This is

dummy text. It
is meant to be
read but have
No Meaning, as

a simulation of
actual copy.

Content

This is
dummy text. It
is meant to be

read but have

NO Meaning, as
a simulation of
actual copy.

This is

dummy text. It
is meant to be
read but have
NO Meaning, as
a simulation of
actual copuy.

Q
uuuuuu - nupcoo

Thisis
dummy text.

as

a simulation of
actual copu.

Panel grid creation steps

X =(W+H) + 30

Step 1:
Defining X

Step 2: Creating
the grid system

[
nupco”

Step 3: Adding
brand marque

Step 4: Adding
Imagery

(ol
LInewspaper | I|
HEC T N ER NN
AR NRNENEER

~—~mRARE

3
[ nupco”

Step 5: Adding
Graphic Element

Step 6: Adding
Content
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2.0

2.6

2.6.2

The Identity Elements

Panel Grid

Key Elements

1. nupco Lozenge brand graphic
A distinctive graphics that's
directly related to our brand.

2. Imagery
Imagery takes a central role in
our visual system. Our panel
orid puts more emphasis on
imagery to help better differentiate
our commercial business.

3. Headline
Where our main message sits and
can vary in size depending on the
needs of the commmunication.

4. Communication body copy
Where more message details sits
and can vary in size depending on
the needs of the communication.

5. Contactinfo
Our web address and or
point of contact.

6. nupco brand marque holder
Holding element for our brand

marque that can be used optionally.

7. nupco brand marque
An expression of who we are and
what we promise as a company so
it always needs to be positioned
init's correct clear space to ensure
visibility and prominence.

Content

This is
dummy

headline for
newspaper
aovert

This is dummy text. It is meant to be read but 6
have no meaning. As a simulation of actual

copy, using ordinary words with normal letter

frequencies, it cannot deceive eye. O

Aaupco.com n U p Cou 7
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2.0

2.6

2.6.3

The Identity Elements

Panel Grid

Creation Step One: Defining X

Start creating the panel grid by
defining the measuring unit ‘X",

This measuring unit will be
used to define all nupco panel
grid elements like, the grid
system, nupco brand marque
size and positioning, type
size and positioning etc.

Use the following formula to
come up with the correct X
value for communications:
(Width + Height) + 30

For example; the X value for
an A4 advertising size is:

X =210 +297) + 30

X =169 mm

Content

X =(W+H) + 30
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2.0

2.6

2.6.4

The Identity Elements

Panel Grid

Creation Step Two: Creating
The Grid System
Margin: 1/2 X

The grid system is the invisible
structure of our communication
design. It allows us to control
placement consistency across
all applications, by defining
content areas such as visual
area, text area and brand
nmarque placement positioning.

For all normal and
standard formats:
Apply 12 rows x 12 columns.

For all extreme formats:
(12x2)or(12x3)or 12x4) or
(12 x 6) grid (or vice versa). Gutter: 1/6 X

For the grid outer margin use

1/2 x from the edges, and for
the gutter width use 1/6 X.

Content
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2.0

2.6

2.6.5

The Identity Elements

Panel Grid

Creation Step Three: Brand
Marque Size and Positioning

Sizing

The nupco brand marque size
is measured by 1 X in height.

Using the formula (W+H)+30,
the nupco brand marque
size on this specific A4 grid
is16.9 mm (in height).

Positioning

The English nupco brand
marque should be placed at
the top-right corner (for sign-
in position), or bottom-right
corner (for sign-out position).

For the Arabic brand marque,
it should be placed on the
left side, top or bottom.

Place the brand marque on
the inner grid margin, at 1/2
X distance of the edges.

The brand marque can be

placed individually, or within
the holding device.

Content

Brand marque placed
within the holding device

Q

nu_m:o“J

nupco"
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2.0

2.6

2.6.6

The Identity Elements

Panel Grid
Creation Step Four:

Adding Imagery

There is two ways to add images
in nupco brand visual system:

1. As a full bleed background image.

2. Asaframedimagein the
Lozenge graphic element.

As, an optional variation of the
nupco panel grid system, the
communication may be copy-led
(text only) as shown on page XXX.

Content

Image placed within the
Lozenge graphic element

nupco"

nupco
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2.0

2.6

2.6.7

The Identity Elements

Panel Grid

Creation Step Five: Adding
Graphic Element

The nupco Lozenge graphic
element can be added to the
background or as a texture on
the image (only on the full bleed
background image variation).

When adding the nupco graphic

element, resize and position
for the best visual result.

Content
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2.0

2.6

2.6.8

The Identity Elements

Panel Grid

Creation Step Six: Adding
Content Statement

Add the copy content to
the layout. Use the grid
lines for guidance.

In the main example here,
the main headline should be
placed within the Lozenge
graphic element.

Also, the main headline
maybe placed outside the
Lozenge graphic element
when used as image frame.

Content

Main headline placed outside
the Lozenge graphic element

:

e gy

This is dummy headline
formewspaperagdvert

nupco

D@@@@@ﬂDD
wrste 72 -SRI

This is dummy text. It is meant to be read but
have no meaning. As a simulation of actual
copy, using ordinary words with normal letter
frequencies, it cannot deceive eye.

nupco.com

nupco
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2.0 The Identity Elements

The extreme formats follow the same creation steps as the standard formats, but with

2.6 Panel Grid more simplified Lozenge graphic element, and enlarged brand marques sizes.

2.6.9 Extreme Formats The brand marque size on extreme formats may be enlarged up to 2X in height.

For the purpose of the nupco brand guideline, the extreme formats defined as: the width-
to-height ratio of the communication exceeds 1:2. Either horizontally or vertically.

1. Defining X 2. Creating the grid system 3. Adding brand marque 4. Adding Imagery 5. Adding Graphic Element 6. Adding Content

Q
nupcokJ

30

X = (W+H)

nupco.com
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Section Three

Brand Applications
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3.0 Brand Applications

3.1 Brand Communication

This section presents the implementation of
the panel grid system on brand advertising,
and allows expansion to accommodate
brand communication needs.
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3.0 Brand Applications

31 Brand Communication

3.11 Elements Overview

Q
U}
[1-Y-¥]

nupco

amaill ailam
¢ . e —7 N - Halic dBlaal haa
This is A R - o4y

~ 3 ‘ 4 y . 2 This is dummy
dummy — i L : [ | 4 . Egsvcilg:pz)rradvert
headline for ' ' i PN |
newspaper  * i T \

nupco.com

nupco.com

Full page newspaper ad Half page newspaper ad Lampost ad Rollup banner

This is dummy headline O
nUPCo.com nupco

Web banner ad
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3.0

31

3.1.2

Brand Applications

Brand Communication

English Newspaper
Ad - Full Page

Grid system

This is
dummy

headline for
newspaper
advert

This is dummy text. It is meant to be read but
have no meaning. As a simulation of actual
copy, using ordinary words with normal letter

frequencies, it cannot deceive eye.
Q
oo nupc

Content

Specifications

Dimensions: W330 x H550 mm
Grid System: 12 x 12 rows

X: (330 +550) + 30
Margin: 1/2 x

Image with text variations

This is
dummy
headline for

newspaper

advert

This is
dummy
headline for
newspaper
advert

This is dummy headline
for newspaper advert

Q
nupco”

Text-only variations

This is
dummy text.
It is meant
to be read
but have no

meaning, as a
simulation of
actual copuy.

This is
dummy text.
It is meant
to be read
but have no
meaning, as a
simulation of
actual copy.

This is
dummy text.
It is meant
to be read
but have no
meaning, as a
simulation of
actual copy.

Q
nupco”
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dummy text.

as a
simulation of
actual copy.




3.0

31

Bil.3

Brand Applications

Brand Communication

Arabic Newspaper
Ad - Full Page

Grid system

<150 g ol gatll 13 o gl prsill (i lam
llag . ngaill Kl aill A ik .ol (ico g
sagalell gognill Glaayi pSlai e Clok plasiul
el glasy ool (il oty o (1

nupco.com

Content

Specifications

Dimensions: W330 x H550 mm
Grid System: 12 x 12 rows

X: (330 + 550) + 30

Margin: 1/2 x

Image with text variations

has pasill pilae
alindedl (uglic aBlaal

959y wamen
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3.0

31

31.4

Brand Applications

Brand Communication

Dual Language Newspaper

Ad - Full Page

Grid system

e e

nupco

‘Q_.I. . .. I @j Im
sBhol héa
Glidedl (uglic

This is dummy
headline for
newspaper
advert

g «qpdo G4 ol vaill Iam o gapell . asasill ailam
panil slaal gaill A i .l (ico

This is dummy text. It is meant to be read but have no
meaning. As a simulation of actual copy!

nupco.com

Specifications

Dimensions: W330 x H550 mm
Grid System: 12 x 12 rows

X: (330 + 550) + 30

Margin: 1/2 x

Image with text variations

S
oBlaol haa
Sibide ! uglic

This is dJummy
headline for
newspaper
advert

S
ool haa
Sibide ! uglic

This is dJummy
headline for
newspaper
advert

Thisis dummy headline ks aaaill gailam
for newspaper advert Slidel yolic olsal

99190
nupco .

Text-only variations

anaill i lam
lam Jo yapell haa
=930 ygis Yl yaill

.al (nico dg

This is dummy

text. It is meant
to be read but
have no meaning,
as a simulation of
actual copy.

Content

[Aam o (p}d\;bms
<gpi0 g4 gl yadll

text. It is meant to

.al (nico dg

This is dummy
be read but have
No Meaning, as

a simulation of
actual copy.

15 3o oyl baso
gpi0 g4 gl yadll
.al (nico dg

This is dummy
text. It is meant to
be read but have
No Meaning, as

a simulation of
actual copy.

99,9y
nupco .
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3.0

31

il5

Brand Applications

Brand Communication

English Newspaper

Specifications

dummy
headline for *
newspaper
advert

Dimensions: W330 x H260 mm
Ad - Half Page Grid System: 12 x 12 rows
X: (330 +260) = 30
Margin: 1/2 x
Grid system Image with text variations
dummy
headline for *
newspaper
. . advert
This is
dummy
headline for
newspaper
advert
Text-only variations
This is dummy This is dummy This is dummy
text. It is meant text. It is meant text. It is meant
to be read but to be read but to be read but
have no meaning, have no meaning, have no meaning,
as a simulation of as a simulation of as a simulation of
actual copy. actual copy. actual copy.
ﬂl.lpC(;EJ
Content

This is dummy
text.

as a simulation of
actual copy.
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3.0

31

3.1.6

Brand Applications

Brand Communication

Arabic Newspaper

Ad - Half Page

Content

Specifications

Dimensions: W330 x H260 mm
Grid System: 12 x 12 rows
X: (330 +260) + 30

Margin: 1/2 x
Grid system Image with text variations

<080 goks ol yailllam go el pnaill pailaa

lAg ponill shlxal ol A LIS .ol (nico dg

o sdgalell agaill Cilaap (pslad dale Sl aladiuly
o aell ghads ool yaill oty f (&l

.
o9I9y pencont

Text-only variations

lam go gapell hoa

Q)60 Ugﬁ_l U| @dl
al (nico g

anaill pilam
lam (o el haa
-g}b0 ugﬁJ u| umﬂ

rQ_.! o e kalm
2 o el hea
<g}i0 ugﬁJ Jl umﬂ
ol (nico g

990
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3.0

31

31.7

Brand Applications

Brand Communication

Dual Language Newspaper

Specifications

Dimensions: W330 x H260 mm
Grid System: 12 x 12 rows

X: (330 +260) + 30

Margin: 1/2 x

Image with text variations

B8 PR il
ilide gl guglic 6Klaol

This is dummy
headline for
newspaper advert

Ras amsill ailam
ilideyl uglicc 6Blaol

This is dummy
headline for
newspaper advert

Ad - Half Page
Grid system
héa aasill pilam
Slidedl uglic 68laal
. Ld
This is dummuy
L]
headline for
newspaper advert
e b ey e e
- A
nupco renc
Text-only variations
Bl hao ansill pilam sl has appsill pilam
gp80 y9i1 Ol pill 2 o g0 9941 Ol padl lam (o
.al (nico dg .al (nico dg
This is dummy text. It is This is dummy text. It is
meant to be read but have meant to be read but have no
no meaning, as a simulation meaning, as a simulation of
of actual copy. actual copy.
Content

sl hss apsill pilam
gp80 (941 Ol yadll lam o
.al nico JJg

This is dummy text. It is
meant to be read but have no
meaning, as a simulation of
actual copy.

Q
959y
aupco

e ansill pilam
.al (nico g

This is dummy text.

as a simulation of
actual copy.
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This is dummy text. Itis meant
to be read but have no meaning,
35 smulation of actual copy.

nupco.com




3.0

31

Brand Applications

Brand Communication

English Outdoor Ad
- Rollup Banner

Specifications

Dimensions: W900 x H2000 mm
Grid System: 6 x 12 rows

X: (900 +2000) + 30

Margin: 1/2 x

Content

Grid system

Image with text variations

nupco.com

Q

nupcokJ

This is
dummy
headline for

newspaper
advert

dummy
headline for
newspaper
advert

nupco.com

nupco.com

dummy
headline for

newspaper
advert

nupco.com

Q
nupco”

This is
dummy
headline for

newspaper
advert

Text-only variations

Q
nupco”

This is
dummy
headline for

newspaper
advert

nupco.com

nupco.com

This is
dummy

headline for
newspaper

advert
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nupco.com

headline for
newspaper

Q
nupco”

This is
dummy

advert

for
newspaper
advert

nupco.com

for

newspaper
advert

nupco.com




3.0

31

3.1.10

Brand Applications

Brand Communication

Arabic Outdoor Ad
- Rollup Banner

Specifications

Dimensions: W900 x H2000 mm
Grid System: 6 x 12 rows

X: (900 +2000) + 30

Margin: 1/2 x

Content

Grid system

Image with text variations

O
LI
o=V [o i)

nupco.com

nupco.com

nupco.com nupco.com nupco.com

Text-only variations

nupco.com

nupco.com nupco.com nupco.com
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3.0 Brand Applications

3. Brand Communication

3111 Dual Language Outdoor
Ad - Rollup Banner

Grid system Image with text variations

Q)
o 9990
nupco nupco
Specifications ansill pilam
(Halic dBlaol haa Halic 6Blaal
Dimensions: WQ00 x H2000 mm Clideyl Alideyl
Grid System: 6 x 12 rows This is dummy
. headline for for
X: (900 +2000) + 30 newspaper advert newspaper advert

Margin: 1/2 x

Al laa

hia agaaill
‘Hglic 6Bl ol
k_II_I .I.l_C {Jl nupco.com nupco.com nupco.com nupco.com

Text-only variations

y
headline for
newspaper
advert

y
headline for
newspaper
advert

This is

[
nupco

dummy
headline for
newspaper

A lam Qi lam

aovert uglic 6Blaol calic a6l cualic 6Bl
Silideyll Slideyl Silidedl
Thisis This is
dummy dummy
headline for headline for headline for for
newspaper newspaper newspaper newspaper

advert advert advert

advert

nupco.com

nupco.com nupco.com nupco.com nupco.com
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3.0

31

3.1.12 External Wasfaty Designs

Brand Applications

Brand Communication

Content

Grid system

Image with text variations

92 000 0932

o9y

92000 0932 999y

92000 0932

92 000 0932 UQL 92 000 0932

Text-only variations

92 000 0932 99s90

92000 0932

92 000 0932 UQ 92 000 0932
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3.0 Brand Applications

31 Brand Communication

3.113 External Wasfaty Designs
- with other logo

Grid system Image with text variations

92000 0932 Lose | “ga,gy 92000 0932 oo | “gagy 92000 0932 oo | “gaigy

Text-only variations

Q.
gu.n.nq

]
92 000 0932 Lege o9y
M 92 000 0932 Logo {bgb_,w 92 000 0932 7.¥ 92 000 0932 Logo Q)gb_,g_;
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3.0 Brand Applications

3.1 Brand Communication

3.1.14 External Marketplace Designs

Grid system Image with text variations

Q
LI
P2

iosall gl

nupco.com (VY] nupco.com 999y nupco.com (VoY) nupco.com

Text-only variations

58laal
(Hglic
clidleyl

nupco.com (e L=V].¥)

nupco.com ] nupco.com : nupco.com 999y nupco.com
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3.0 Brand Applications

3.1 Brand Communication

3.1.15 External Marketplace Designs
- with other logo

Grid system Image with text variations

Q

.
oSl cdguull

Q
| Cpsgn nupco.com 95090

Q >
nupco.com Leze '“)95;9;, nupco.com Logo LYY nupco.com

B Ve,
nupco.com ©g0 g
p * 9-' nupco.com Logo ng_‘.__.gg nupco.com QL nupco.com Logo. LV nupco.com
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3.0

31

3147

Brand Applications

Brand Communication

English Outdoor Ad - Lampost

Specifications

Dimensions: W250 x H200 mm
Grid System: 3 x 12 rows

X: (250 + 900) + 30

Margin: 1/2 x

Content

Grid system

Image with text variations

Q
nupcdu

This is
dummy

headline

NUPCO.Ccom

This is
dummy
headline

nupco.com

headline

nupco.com

Q
nupco'J

This is
dummy
headline

nupco.com

nupco.com

Text-only variations

nupco.com

nupco.com

nupco Brand Identity Principles, Guidance and Applications. February 2024
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3.0 Brand Applications

Grid system Image with text variations

31 Brand Communication

3118 Arabic Outdoor Ad - Lampost (EJ
N

Specifications

Dimensions: W250 x H200 mm
Grid System: 3 x 12 rows

X: (250 + 900) + 30

Margin: 1/2 x

nupco.com nupco.com

Text-only variations

NUPCO.Ccom

nupco.com

nupco.com nupco.com nupco.com
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3.0 Brand Applications

3. Brand Communication
Specifications

3.1.20 English Web Banner . .
Dimensions: W728 x H90 px

- 728X90 Pixel Grid System: 12 x 3 rows
X: (728 + 90) + 30
Margin: 1/2 x

Grid system

This is dummuy headline

NnUpPCo.com

Image with text variations Text-only variations

This is dummy headline

nupco.com

This is dummy headline

nupco.com

This is dJummy headline Sy This is dummy headline

nupco.com § e nupco.com

This is dummy headline This is dummuy headline
nupco.com nupco nupco.com

nupco.com nupco.com
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3.0

31

3.1.21

Brand Applications

Brand Communication
Specifications

Arabic Web Banner . .
Dimensions: W728 x H90 px

- 728X90 Pixel Grid System: 12 x 3 rows
X: (728 + 90) + 30
Margin: 1/2 x
Grid system
| | | | e |2
\ | | ad A 1
NnUPCo.com
Image with text variations Text-only variations

I ""Q_.j. ""‘p_ilj_m I ...'o-.l. ""‘p_ili_m

nupco.com nupco.com

I ""Q_'! ....‘.p-il.a-m I ""Q_.! "“”Lp_ilj_m

nupco.com nupco.com

095.',9;, \\ - kp:\lupc:o.-c;‘;

nupco.com
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3.0 Brand Applications

3.2 Corporate Applications

This section illustrates our

corporate applications which play
an important role in our overall
communications system.

Content nupco Brand Identity Principles, Guidance and Applications. February 2024



3.0 Brand Applications

3.2 Corporate Applications

3.21 Elements Overview

9990 9990 959y
nupco nupco nupco
Q
O, .
a9y
nupco
T 0w o Box S st T T T S T i po.go s i 5 LR PRGNS e
fotectiuib A i o ik crpin S ROEVERL Iommamm Pt riond oo
I
I
Q Q
) . ) .
} 9500 99,9
‘ nupco nupco
I
I
I
|
|
| ~ ~
! AN \
I \ \
| \ \
| ‘augue duis dolore te fevgait nulla Facksi.
|
| e
|
|
I
I
I
|
|
|
I
I
I
|
J \
| /
| /
| 4 S
I
I
[
|
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3.0 Brand Applications

3.2 Corporate Applications

3.2.2 Letterhead and
Continuation Sheet

The nupco corporate applications had

been designed in a very distinctive style a Qa

which works as part of our brand. '4395_'9_., 095_,9_.’
The paper stock specified for our nupco nupco
stationery and literature applications
is: Mohawk — Strathmore — Writing

— Ultimate White Wove.

Artwork should be printed in CMYK.
Specifications:

Size: 210mm x 297mm

Paper stock weight: 104 gsm

Production: 4 colour printing

nupco letterhead is available as digital
artwork for print production.

The nupco corporate applications must
only ever be produced from master
artworks supplied with these quidelines.

Tel +966 920018184 P.O. Box 6313 Riyadh 12251 - 2721 122512721 plyll 6313 .gp
Fax  +966 114196543 Kingdom of Saudi Arabia ayngeull ayyell adlooll nupco.com

Letterhead Continuation Sheet
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3.0

3.2

3.2.3

Brand Applications

Corporate Applications

Business Cards

Specifications:

Size: 55mm x 85mm

Paper stock weight: 352 gsm
Production: 4 colour printing,
front and back

nupco business cards are available as
digital artwork for print production.

The nupco corporate applications must
only ever be produced from master

artworks supplied with these quidelines.

Content

949y

nupco

L[LQJngl nosuad!
Mob +966 55555555 ELb.c'iJl ol
Tel +966 920018184 Jop Title
Fax +966 114196543

Name of sector

Email E@nupco.com

Front Side

PO Box 6313 Riyadh 12251 -2721
Kingdom of Saudi Arabia
in ¥ nupco.com

Back Side
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3.0

3.2

3.24

Brand Applications

Corporate Applications

DL Envelope

Specifications:

Size: 220mm x 110mm
Paper stock weight: 118 gsm
Production: 4 colour printing.
Custom made

nupco DL envelope is available as
digital artwork for print production.

The nupco corporate applications must
only ever be produced from master

artworks supplied with these quidelines.

Content

Back Side

Front Side

Tel +966 920018184
Fax +966 114196543

) ‘
:
L]
P.O. Box 4032 Riyadh 6696 - 12382 12382-6696 il 4032 .a.gn
Kingdom of Saudi Arabia yageudl dupell d4loall nupco.com
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3.0

3.2

3.25

Brand Applications

Corporate Applications

C5 Envelope

Specifications:

Size: 229mm x 162 mm
Paper stock weight: 118 gsm
Production: 4 colour printing.
Custom made

nupco DL envelope is available as
digital artwork for print production.

The nupco corporate applications must
only ever be produced from master

artworks supplied with these quidelines.

Content

Back Side

Front Side

Tel +966 920018184
Fax +966 114196543

G
aIQy
.
P.0. Box 4032 Riyadh 6696 - 12382 12382-6696 (aliyll 4032 .c1.gn
Kingdom of Saudi Arabia dyageudl dupell d4loall nupco.com
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3.0 Brand Applications

3.2 Corporate Applications
Back Side

3.2.6 C4Envelope

Specifications:

Size: 229 mm x 324dmm a
Paper stock weight: 118 gsm Q] .

Production: 4 colour printing. 95-’9-’
Custom made

nupco C4 envelope is available as
digital artwork for print production.

The nupco corporate applications must
only ever be produced from master
artworks supplied with these quidelines.

Tel +966 11234567 P.O. Box 123456, Riyach walyll 123456 .. gp
Fax +966 11234566 Kingdom of Saudi Arabia dgngewll dypell a4laall nupco.com

Front Side
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3.0

3.2

3.2.7

Brand Applications

Corporate Applications

Folder

Front side

Content

Specifications:

Size: 220mm x 310mm. Spine: 5mm

Paper stock weight: 352 gsm

Production: 4 colour printing. Custom made

Name Another

nanoiher@nupco.com

Folder Inside

Q
nupcokJ

Direct 496611234567

nupco folder is available as digital
artwork for print production.

The nupco corporate applications must only
ever be produced from master artworks
supplied with these guidelines.

9 July 2019
First Name Sirname,
Subject Goes Here

Dear sir,

Lorem ipsum dolor sit amet,

tincidunt

utlaoreet tp:

. Ut wisi enim ad minir

it lobortis nisl ut ali
iriure dolor i it in vulpy it

. Duis autem vel eum

velillum

Facilisis
‘augue duis dolore te feugait nulla facilisi.

di Qui

22l delenit

Lorem ipsum dolor sit amet, tet
ut liay

. Ut wisi enim ad minir

iam, quis

Lorem ipsum dolor sit amet,
ut li

. Ut wisi enim ad minir

tincidunt

vis
. Duis autem vel eum

ipit lobortis nis|

iriure dolor i it in vulpy

velillum

Facilisis.
s

2zl delenit

im qui
dolor sit amet, adipiscing elit,

Jolore te

aliquam tpat.

Lorem ipsum dolor sit amet, dipisci i
e i . Ut wisi enim ad mini

ibh eui incidunt
iam, quis nostrud e

Duis autem vel eum iriure dolor in hendrerit in
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3.0 Brand Applications

3.2 Corporate Applications

3.2.8 Notebook

Inside pages

Content

Specifications:

Size: 210mm x 297mm

Paper stock weight: 104 gsm (inside
pages), 352 gsm (cover)

Production: 4 colour printing. Custom
made, 160 pages maximum

Back cover

nupco notebook is available as digital
artwork for print production.

The nupco corporate applications must only
ever be produced from master artworks
supplied with these guidelines.

nupco.com

Front cover
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3.0 Brand Applications

3.2 Corporate Applications

3.2.9 EmployeeID Card

Our values

Customer-centric
cil
Collaborative
Il go skl
Agile
Joguual
Accountable
Resilient
slasll
Efficient

el (nouuall
Job Title

elball aul

name of sector

aSall aslal

Smart Card nupco.com

Front Back
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3.0 Brand Applications

3.2 Corporate Applications

3.210 Trophey

Y
a0

a4agaall L
o dlleallg sjoiall
a4yl cala_al jyjei

[ 4

Content
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3.0 Brand Applications

3.2 Corporate Applications

3.211 Podium

B o A

Q %
9y Q)
nupco nupco

b &
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3.0

3.2

3.212

Brand Applications

Corporate Applications

Car

Specifications:

Colour: Pantone 280 C
Brand Marque: dual logo.

The nupco brand identity must only ever
be produced from master artworks.

All the versions of the brand

marque are available in the artwork
supplied with these guidelines.

Content
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3.0

3.2

SRS

Brand Applications

Corporate Applications

Van car

Specifications:

Colour: Pantone 280 C
Brand Marque: dual logo.

The nupco brand identity must only ever
be produced from master artworks.

All the versions of the brand

marque are available in the artwork
supplied with these guidelines.

Content

WWW.nUpco.com
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3.0

3.2

3.214

Brand Applications

Corporate Applications

Truck

Specifications:

Colour: Pantone 280 C

The nupco brand identity
must only ever be produced
from master artworks.

All the versions of the brand

marque are available in the artwork
supplied with these guidelines.

Content

= 11

TN N .-’
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3.0

3.2

3.2.15

Brand Applications

Corporate Applications

Warehouse - Staff Vest

Specifications:

Colour: Pantone 280 C

The nupco brand identity
must only ever be produced
from master artworks.

All the versions of the brand

marque are available in the artwork
supplied with these guidelines.

Content
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3.0 Brand Applications

Sustainability

3.3 Digital Media [T

e-to-Pay platform built to automate
eps that help NUPCO's stake
the right items at the right price,

This section focuses on our corporate
literature styling. Our basic identity
elements come together in a consistent
look and feel that dynamically
expresses our brand’s personality.

ic services

The design approach is clean,
contemporary and sophisticated. e e

company aims to
government sper
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3.0 Brand Applications

3.3 Digital Media

3.31 Overview

9209 Slgicll

Joill rgi_uall +
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3.0

3.3

.82

Brand Applications

Digital Media

Website Overview

Content

The nupco web style guide helps you create a simple, intuitive
and consistent experience on any screen or device.

About us E-Services Tenders Media Centers

Towards a

is a Source-to-Pay platform built to automate
all procurement steps that help NUPCO's stake
holders to procure the right items at the right price,
in the right time.

=2 To electronic services

Sustainability

M
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3.0 Brand Applications

3.3 Digital Media

3.3.3 Website Menu

Content

About us E-Services Tenders Media Centers

Towards a

is a Source-to-Pay platform built to automate
all procurement s that help NUPCOQO"
holders to procure the right items at the right price,
in the right time.

To electronic services

Sustainability

Menu
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3.0 Brand Applications

3.3 Digital Media By applying the nupco visual identity principles to our website
design, we can create an effective user experience and on-brand
3.3.4 Website Details application that helps create recognition to our brand.

e Ser\/_\ ce
Menu Section
q W E-
* &
Logistics Primary Health Care  Rehabilitation e Education
Services Services Se ices And Training
Main
section
Tenders
Section
Newest
Corporate n - S Fostrenk || nderSeudying et
Video |
Section
Firt Reslts
leogsmivitag
62i3-1A dsllubdA :1ibs1d
Ere——
S = e
Sediion Showal
Showal
News
& Section
@ @ &8

243 171 155 256

Medical Patient Technological Public Leadership &

N

=

In Continuation OF The Successive
Achievements We Have Achieved
We announce that nupco has won six
awards presented by "Experience’

Show all
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3.0 Brand Applications

3.3 Digital Media

3.3.5

Cover slide - nupco dark blue

Powerpoint Slides

Section divider slide - white

The nupco Powerpoint presentation has been designed based on the panel grid system, like
the nupco brand marque size and position, the cover slide design, typography and colour.
The nupco Powerpoint presentation is available as digital artwork.

Cover slide - nupco dark blue

Content slide - nupco dark blue

(gl Jlgicll
\
Q
“oaug
Cover slide - white Section divider slide - nupco dark blue
G,
95 Ilgicll
Jlgicll
Joill rgiuall - yw.w;fiﬁ‘ﬁm

& 3
(ol pondl go

e 253
Skt

Koy il JIt
lgs a3 20

Jlgicll
o o nill
ORI

Rillalgn'o
S Al o
52 050 ol bl

= i D

Content slide -chart

Content

Content slide - chart

lo7 |
il gognll
st
bl

I Jio
L ool a8le]

Content slide - white

Content slide - Closing
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Content slide - image

6. Content Slide - Closing




3.0 Brand Applications

3.3 Digital Media The nupco word file has been designed based on the panel grid system, like the nupco
brand marque size and position, the cover slide design, typography and colour.
3.3.6 Word pages The nupco word file is available as digital artwork.

(2
&

Q
C] 92gy

pwall glgic

\

Cover slide Section divider slide Content slide Closing
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3.0 Brand Applications

3.3 Digital Media

3.3.7 Email Signature

Specifications:
- [ NON =v @ A E
1. Message body copy: Font: Al J L U UEHIL SIS = S
Tahoma, regular, 10pt. To: recipient@email.com @

Colour: #000000.

Cc: recipientcc@email.com
2. Name: Font: Tahoma, bold,

10pt. Colour: #EO6EQE. Subject: Email Signature Format

3. Title: Font: Tahoma, bold, From: sender@email.com
10pt. Colour: #EO6EQE.

4. Contact details: Font: Tahoma, Dear Sir,
10pt. Colour: #1C2346.

e This is dummy text. It is meant to be read but have no meaning. As a simulation of actual copy, using ordinary words with normal letter frequencies, it
cannot deceive eye or brain. Dummy settings which use other languages or even gibberish to approximate text have the inherent disadvantage that they

The nupco email signature is distract attention towards themselves.
2llalule el gl rlanen < T Text may b ided i typef t what i d format i ired. P h be | hort. Text be produced t let
implemeﬂt the design, Open the ext may be providea Iin any typerace, at whatever size and rormat Is requireq. Faragrapns may be long or short. Iexts can be proauced (o complete any

area, as the copy is simply repeated using different starting points.

provided HTML template and copy
the entire email signature, then Best Regards

past it into your email software.
First Name and Surname

Designation
G
Tel +966 02 653 3333
Mob +966 55 123 4567
P.0. Box 123456, Riyadh, Kingdom of Saudi Arabia

Website www.nupco.com

DISCLAIMER: This transmission is confidential and intended solely for the person or organization to whom it is addressed. It may contain privileged and confidential information. If you are not the intended recipient, you
should not copy, distribute or take any action in reliance on it. If you have received this transmission in error, please notify us immediately by e-mail at info@nupco.com
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3.0 Brand Applications

3.4 Environmental Branding

This section focuses on our corporate
environment design. Our basic identity elements
come together in a consistent look and feel that
dynamically expresses our brand’s personality.

The design approach is clean,
contemporary and sophisticated.

Content



3.0 Brand Applications

34 Environmental Branding

3.41 Overview

® s | e
NnUPCOo ¥, . ~
g iyl o A i

(\m_? @

Reception area

Wayfinding Iconography

Content

Internal wayfinding Sign

& Help Desk
N Majles

{ Coffee Shop
/. Parking

Wayfinding Signs

Laser Cut

=
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3.0 Brand Applications

34 Environmental Branding

3.4.2 Reception

NEW 2020 2120

LAMINTEC KSA stone 5800 ST10
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3.0

3.4

3.4.3

Brand Applications

Environmental Branding

Internal Wayfinding -
Internal Amenities

| §§ €
AR !

Content

Cafeteria alchll dlln é 9
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3.0 Brand Applications

34 Environmental Branding

3.4.4 Offices & Meeting
Rooms Signs

)
Qu9y
nuPCo

**% Gleloial daye
Meeting Room ***

Meeting Room Sign

Content

Name of Employee

Jop Title

Office Sign
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3.0 Brand Applications

34 Environmental Branding

3.4.5 Internal Wayfinding
- Directory Sign

Front Laser cut

e
nupco

@sguilly uswgall Jlaidl sja|
Corporate Communication & Marketing Department

aypiagl slgal aylal

Human Resorses Department

Side b puell Cljiisall gla]

Non Medical Procurement Department

Laall gla]
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3.0 Brand Applications

34 Environmental Branding

3.4.6 Internal Wayfinding -
Floor Orientation
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3.0 Brand Applications

34 Environmental Branding

3.4.7 Warehouse - Shelves
Category Signs

W:975cm H:900

Shelves Category Sign
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3.0 Brand Applications

34 Environmental Branding

3.4.8 Warehouse -
Architecture Design
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3.0 Brand Applications

34 Environmental Branding

3.4.9 Warehouse -
Architecture Design
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South West View - Car Entry View
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3.0 Brand Applications

34 Environmental Branding

3.410 Warehouse -
Architecture Design

North East View — Truck Entry Gate
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3.0

3.4

3.41m

Brand Applications

Environmental Branding

Warehouse -
Architecture Design

North West View (Main Entrance)
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3.0 Brand Applications

34 Environmental Branding

3.412 Warehouse -
Architecture Design
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North East View (Loading Area)
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3.0 Brand Applications

34 Environmental Branding

3.413 External Wayfinding
Directional
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3.0 Brand Applications
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3.0 Brand Applications

34 Environmental Branding

3.4.15 External Building Sign
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Backlit Box Sign Backlit Logo Sign
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3.0 Brand Applications

34 Environmental Branding

3.416 Iconography

Directional Icons
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3.0 Brand Applications

34 Environmental Branding

3.417 Iconography and
Typography Usage
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Thank you
©2020 nupco. Nupco.com

All material shown and expressed within
these guidelines is the sole property of
nupco. No material may be reprinted

or used in public or used for private
viewing without the consent of nupco.

Colours:

The colours shown throughout these
guidelines are intended to match the
Pantone colour standards. Pantone® is a
registered trademark of Pantone, Inc.

Photographs:
All the photographs used in this document
are copyrighted by their respective

owners and/or image libraries.
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